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President's Message 
June Dean, Owasso, Oklahoma 

In view of the National FF A 
Alumni successes this past 
year, I find myself tempted 
to talk about the past. Our 
growth in membership 
reached a record total of 
38,065 members in 1993. 
Life membership reached 
16,493, an increase of 3,377, 
which also set a record. 
Remember, the FFA Alumni 
has increased membership 
every year since the begin­
ning in 1972. Yes, we had a 
very successful convention 

.t a better than ever auction which raised a record selling 
..tmber of dollars for FFA scholarships. The new revised 

Alumni manual is available, and the FFA Alumni has continued 
support for NV AT A, PAS and Young Farmers. We have found 
continued interest in the Legion of Merit Citation promotion 
program, the Alumni workshops we present in states, and the 
FFA Alumni State Leaders' Conference. The FFA Alumni 
tactical plan as part of the Strategic Plan for Agricultural Educa­
tion is leading the FFA Alumni support into new areas this year. 

But now, in my first message to you as your president, let's think 
about the future. Someone once said, "Let us not be content to 
wait and see what will happen, but give us the detennination to 
make the right things happen." In 1994 we have an opportunity 
to make our forces even stronger and increase our support of 
FFA through FFA Alumni membership. The membership theme 
for this year is "Making a New Beginning - Every Member Get a 
Member." Just think what we will accomplish for FFA and 
agricultural education when every member finds one more 
person to become involved. 

Please accept my thanks for your investment of time and talents 
in support of the young men and women in agricultural education 
programs. As I stated in my first words as president last Novem­
ber at the convention, I will always have a listening ear and 
thankful heart for the alumni members across the United States. 

at goal still stands. You are volunteering your time and 
. )ources to help change the future of young people. Together 
we can make a difference this year. 

Supporlers of Agric11itMr'1.l Education" 

SPONSORED BY DODGE TRUCK 

"New" FF A Alumni Life Membership Brochure 

The National FFA Alumni has a new life membership brochure. 
FFA Alumni affiliates or FFA chapters can order up to IO copies 
free. Larger orders are 10 cents each. Please mail requests to 
FFA Alumni Assn., PO Box 15058, Alexandria, VA 22309-
0058. Please note: Each person paying the $150 life member­
ship can designate that a $150 memorial scholarship can be 
provided to an FFA member upon their death. 

New FFA Alumni Promotional Brochure 

A new promotional brochure titled, "Where does the FFA 
Alumni fit into this picture?" is available. This brochure 
promotes volunteers in your community to serve as resource 
persons. Dr. Virgil Martinson, Wisconsin, coordinated the 
development of this new brochure which is a result of the FFA 
Alumni tactical plan. FFA Alumni can order up to IO copies 
free. Larger orders are 10 cents each. Please mail your request 
to the national FFA Alumni office. 

FF A Alumni Mentoring Program 

The W.K. Kellogg Foundation has funded a mentoring program 
that was developed as part of the FFA Alumni tactical plan. The 
proposed FFA Alumni mentoring program will be pilot tested in 
four states during the 1995-96 school year and available for all 
FFA Alumni starting with the 1996-97 school year. The FFA 
Alumni mentoring program will ask the adult mentor to give a 
commitment to meet with an FFA member for a minimum of ten 
times during the year. A series of ten topics on personal leader­
ship development will be suggested. The FF A Alumni mentor 
will have a lesson/resource unit on each of the ten topics. A 
video(s) will be produced for introducing the program and some 
of the topics. At the present time. the National FFA Alumni has 
announced a request for proposals for the development of the 
leadership lesson/resource units. 

National Council Meeting Minutes 

The minutes of the January 1994 National FFA Alumni Council 
meeting, held in Alexandria. Virginia. can be obtained by writing 
the national FFA Alumni office. The next meeting of the Alumni 
Council will be August 4-6 in Corpus Christi, Texas. Please 
contact your regional representative on the Alumni Council if you 
have agenda items or issues that should be addressed. 

Prepared and published by the National FFA Alumni Association as an affiliate of the Sational ff..\ Organ11 ... 11ion in 



FFA Alumni Annual 
and Life Membership Dues 

Annual national membership dues are $7. 
Prorated life membership dues are $37 per 
year for five years. Life membership for 
1994 is $150. 

Membership Theme for 1994 

"Making a New Beginning -
Every Member Get a Member" 

The membership goal for this 
year is 40,0lO. 

Presidential Classroom 
Scholarships 

The FF A Alumni provided two $400 
scholarships to Bonnie Jo Shindler, 
Rosalia, Washington, and Suzanne 
Lutter, Wessington Springs, South 
Dakota, to attend the Presidential Class­
room conference this year. The scholar­
ship is for outstanding high school juniors 
or seniors who maintain at least a "B" 
average and are interested in our political 
system. The conference brings history and 
government to life. For the third year, the 
FFA Alumni, in a joint agreement with 
Presidential Classroom, has provided 
scholarships for FFA members to attend 
this conference. Applications and infor­
mation for the 1995 conferences can be 
obtained by calling 1-800-441-6533. Now 
is the time for your FFA Alumni affiliate 
to nominate an outstanding FFA member 
to represent your school and the agricul­
tural industry at next year's conferences. 

Special Plaque for 
FF A State Officers 

The National FFA Alumni will provide a 
beautiful picture plaque to FF A state 
officer teams that become life FFA 
Alumni members. 

Need Fund Raising Ideas? 

Call Free Enterprise Fund Raising at 
1-800-666-4998 for information or a 
packet of materials for your affiliate. 
Your profit will be at least 35%, and the 
National FFA Alumni and NV AT A will 
receive 5% of sales. 

Local and State G A Alumni in Action 

Higginsville, Missouri 

To promote a safe Halloween, the Hig­
ginsville FF A Alumni joined with the FF A 
chapter to purchase and distribute trick-or­
treat bags to students in preschool through 
fourth grade. The FFA and FFA Alumni 
emblems with the theme, "Investing in our 
Future!" were printed on each bag. 

Miami Trace, Ohio 

This affiliate recently conducted a 
successful fann toy show and sale. 

Wisconsin 

The Wisconsin FFA Alumni has appointed 
vision committees for FFA Alumni 
activities and future state conventions. 
The 1994 Wisconsin convention was 
keynoted by Rick Metzger, Ohio. 

Michigan 

An FF A Alumni outing is being planned 
for May to focus on membership develop­
ment and possible changes in the 1995 
state alumni convention format. 

Virginia 

The Virginia FFA Alumni is currently 
conducting its first raffle to benefit the 
Virginia FFA Foundation Endowment 
Fund. The Virginia FFA Alumni and 
Foundation are working closely to raise 
the endowment fund to one-half million 
dollars by the year 2000. The lucky ticket 
holder will be the recipient of a 1994 
CHEVY S- lO pickup truck. The second 
prize winner will receive a lawn and 
garden tractor. 

North Dakota 

Several new FFA Alumni affiliates were 
chartered at their state convention. 

Ohio 

The Ohio FFA Alumni has created an 
agricultural promotion award to encourage 
affiliates to cooperate with their FF A 
chapter in promoting the FFA and 
agriculture. Recognition will be given for 
the best promotional activity in each Ohio 
FF A district. 

**State Grants** 

The National FFA Alumni awarded four 
grants of $500 each to states for the 
purpose of initiating and conducting 
innovative and new state activities. The 
states selected to receive the grants and 
their activities are listed below. 

* New Mexico * 

The FF A Alumni will be involved in 
preparing a history of the New Mexico 
FFA and FFA Alumni. One hundred 
copies will be marketed and used as a 
membership development incentive by the 
FFA Alumni. 

*Ohio* 

The Ohio FFA Alumni will develop a 
friends for agriculture project in Ohio. 
New ways of developing linkages with 
non-agricultural decision makers will be 
established for agricultural education. 
They include an affiliate presidents' 
workshop and a professionally prepared 
display for use by FFA Alumni. 

*Iowa* 

The Iowa FFA Foundation received 40 
acres of land as a contribution. The goal 
of the Iowa FFA Alumni is to develop the 
land into a wildlife demonstration plot that 
will facilitate wildlife and environmental 
conservation education programs. The 
FFA Alumni will work with four FFA 
chapters and several government agencies 
in developing this model educational 
laboratory. 

*Wyoming* 

The Wyoming Vocational Agricultural 
Teachers Association is currently intro­
ducing curriculum for a new course of 
study-horticulture. The FFA Alumni 
will purchase a portable greenhouse for 
use by local agricultural education 
programs to help show the communities 
that non-indigenous plants will indeed 
survive and nourish in Wyoming. The 
greenhouse will be available on a rota­
tional basis for agricultural education 
programs and for display at the State Fair. 



Welcome New Life Members 

Since our winter newsletter, our prestigious list of life members has grown by 108 and has reached a total of 16,691. Life members 
~may designate that upon their death a check, equal to the amount of their life membership, be presented as a memorial scholarship to 

FFA member in a chapter or state, or may be designated to support some area of agriculture and/or agricultural education, or may 
main pennanently in the national FF A Alumni trust fund. 

Arizona Iowa Dwight Ritter North Dakota Sooth Dakota John Doerfer Joe Noltner 
Oiarles O. Sampson Ken Randolph Montana Tammy M. Meyer Stanley D. Jaeger Joseph Flasch Ken Noltner 
Connecticut Kansas Dorothy Clinkenbeard Ohio Gary Soukup Brad Grabow Ken Pastorius 
Robert Gambino James F. Duling Larry Clinkenbeard Roland Fisher Texas Gary Grossen Daniel Robinson 
Georgia Warren A. Harting Fred Hofman Virgil Harrison David Bazan David Grunlien Walter Schoenherr 
Andy E. Carter William L Johnson Jeanette Stevenson Donald KJamfoth Virginia Tony Haen Tom Schultz 
Katherine Claxton Tyrone Kamphaus Nebraska James Laird Sharen Hillison Ben Henke Alan Schwantes 
Tony Harris Mary E. King James E. Cooney Barry Moffett W. Owen Horton Jr. Pat Howe Thomas Simpson 
Lamar Hays Kurtis B. Kocher Jim Kaufman Craig Rose Jamie E. Rouse Larry Jensen Erwin Smejkal Jr. 
Hugh R. Hill Gary J. Reynolds Frank Lussetto Todd Stockwell Wisconsin Doug Jones , Steve Sorg 
Fred Langston Jr. Wayne Schneider New Jersey Oiarles Thomas Eric Baranczyk Michael Klotz Warren Talcott 
Richard B. Long Oiarles Stinchcomb Stephen Tucker Okey Woodard Darlene Becker Brady Laufenberg Wilmarth A. Thayer 
R. G. Scarborough Jr. Raymond L Tittel New York OkJahoma Josh Behr Hans Lehner Oiris Thelen 
Luther White Minnesota John E. Busekist Jim Whitt Dale Berget Kevin Lindow 0. Gary Thompson 
llllnols Kathryn A. Schauer Terry R. Hughes Pennsylvania Oarence Boettcher Bradley Markhardt John Tracy 
Harry L Denton Mississippi Dianne B. Jobe Grant E. Campbell Maryellen Boettcher Tom Mathwig Nick Trzebiatowski 
Jerry Schaefer Larry Carr North Carolina Sooth Carolina Mike Brion Raymond Mauritz Jason Untz 
Duane White Missouri Yvonne Wahlers John W. Paris Bill Buchmann Jim McCullough Glenn Vonglahn 

Darlene Mitchell Oieryl Doerfer Dick Mcfarlane Harland Walker 
Doris Wellner 

Help Yourself and Benefit FFA Alumni 

With the Superior Plan magazine program (ad on pages 4-5), the FFA Alumni has two objectives: to offer you a convenient way to 
order or renew magazines and IO raise money for the FFA Alumni. Twenty-five percent (25%) of every dollar received will come to 
the FFA Alumni IO continue our work in agricultural education. We are asking each member to buy the magazines they would 
nonnally buy from this plan. Make copies of the ad and encourage relatives, friends and co-workers to order their magazines also. 

addition, special publisher offers will be accepted. Simply attach the publisher coupon to the order form to receive the discounted 
,,. ice. Renewals are also accepted at discounted prices. Please ensure that the name on the order form appears exactly as it appears 
on the magazine label for all renewals. As a special bonus, when you subscribe or renew, you will be eligible to win a computer for 
the FF A chapter of your choice and $2,000 in library books for the school. 

To order by mail, return the order fonn and check to: FEFR Superior Magazines, 3863 Oriole Court, Dumfries, VA 22026. To 
order by phone, using your Visa or Mastercard, call 1-800-666-4998. 

Salute to FF A Foundation Executive Sponsors 

The following have become Executive Sponsors in 1994. The number of years of contributions is listed in parentheses. For a 
contribution of $100 or more, you can join this prestigious list. Please mail your contribution to the national FF A Alumni office. 

Arizona Jim Guilinger (17) Owen J. Newlin (21) Tim Martinson (13) New Jersey Donald Powell (I) 
Douglas Daley (12) Paul C. Krouse (17) Dean Oestreich (I) Minnesota Albert J. Costello (8) John S. Runnells (15) 

Steven Mitchell (I) Robert R. Lane (3) Tom Schliesman (/) Larry D. Hayes (7) New York Utah 

California Robert Lanphier III (13) Frederick Thome (13) James A. Howard (14) Alfred H. Krebs (25) Eugene Hansen (I) 

John A. Steams (29) Jeff Moss (l) Thomas N. Urban (I) Thomas Luehder (4) Wilbur Townsend (20) Virginia 
Colorado John Pool (I 5) Donald H. Zarley (19) Kent R. Schulze (5) Ohio John Coy (8) 

Mike Davis (4) Jay D. Proops (4) Kansas William Templeton (16) Robert Buxton (16) David R. Hill (8) 
Richard Monfort (1) Mark Rumbold (9) William C. Barr (2) Mississippi Oklahoma John Hillison (9) 
Donald Wittnam (10) Kenneth Schuster (3) Nelson/Marilyn Galle (17) Oiarles Gibson (9) June Dean (4) Neville Hunsicker (18) 

Connecticut Robert Van Patten (5) Leo T. Rasmussen (4) Mls.'IOUrl Phyllis Sokolosky (17) Oakley M. Ray (7) 

Earle Borman, Jr. (10) S. Kim Wells (13) Lu Achilles Wall (19) Terry A. Blanks (4) Bob Waller (/) Bernie L Staller (17) 
D.C. Indiana Louisiana Henry D. Bobe (4) Pennsylvania West Virginia 
Gregory Young (17) Peny Gehring (10) Patrick J. Quinn (13) Oiarles Conrad (13) Enos B. Heisey (20) Robert Maxwell (17) 
Georgia Nick D. Hein (10) Maryland Robert Harness (12) WiUiam Kiri<. Jr. (3) Homer J. Yokum (6) 
Earl H. Oieek (3) Michael Jackson (7) Nels J. Ackerson (4) Terry Heiman (4) Earl M. Morgan (3) Wisconsin 
Josiah Phelps (23) David Maurer (11) Susan J. Butler (7) Jonathan Kemper ( 4) Sooth Carolina Wisconsin FFA Alumni (7) 
Idaho Anita Stuever (2) Elmer/Do1lye Cooper (12) Robert W. Reynolds (7) J. F. Wyse (7) Edward CampbeU (3) 

n Skeen (1) William Tolbert (4) W. Dale Hess (l 1) James Robertson ( 6) Tennesstt Arnold B. Cordes (16) 
1Rois Michael Traynor (3) Massachusetts Roy L Smith (I I) Tom Hennesy (9) Floyd/Betty Doering ( 17) 

tldon Aupperle ( 19) Gayton Williams (10) Dean K. Webster (7) James A. Williams (4) Tnas Kevin A. Keith (11) 
Howard Buffett (I) Iowa Michigan Nebraska Robert Jmserand (I) William Knox (14) 
Neil Oiristenson (6) Jim Cornick (13) Donald/Dusti Armstrong (9) Ted D. Ward (17) J. Pa1m:k Kaine (10) Gene Pressnall (14) 
Kurt Purger (/) Connie Greig (4) George W. Hartley (4) New Hampshire \11ckey \kCall (I) VictorV. Voigt (17) 
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We guarantee 100% delivery of magazines ordered. If 
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the undelivered portion of your subscription. Please 
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orders. 
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It's Auction Time 
The excitement is already building, plans are being made and auction items are coming in. The following is a partial list of the items 
that are already in place for the 1994 auction. (--- ~ 

1994 Chevrolet Pick-up 
donated by CHEVY TRUCKS 

"' 500 gallons Liquid Plant Food donated by Na-Churs Plant Food Company 
"' Huskee Lawn Tractor - 12 Horsepower, 42" cut donated by Tractor Supply Company 
"' Homelite 240 Chainsaw & Workmen's Kit donated by Homelite Division of Textron, Inc. 

"'Jim Wand Program donated by Jim Wand of Wand Enterprises 
"' 5 one-hour Motivational Videos "Reinventing Your Career and Life Through Personal Leadership" 

Recorded live at the United States Olympic Training Center donated by Mark Sanborn of Sanborn and Associates 
"' 1 Science Fair Project Kit 
"'Keynote Speech or Workshop donated by Rick Metzger of RLM Enterprises 
"' 10 Motivational Video Training Tapes donated by Scott McKain of McKain Performance Group 
"'32"x36" Victoria China Cabinet Fabric Wall Hanging donated by Jean Scott- Otsego FFA Alumni 
"'Workshop or Speech donated by Patrick Grady 
"'5 Training Videos "EMPOWERMENT: Unleashing the Potential of Perfonnance" donated by Mark Sanborn of Sanborn and 

Associates 

The list of contributors is growing daily. Please give us your support so we can support the young people in the Blue & Gold. If you 
need more infonnation about the auction or would like to make a donation, please contact Rick L. Metzger, auction chairperson, at 
419-878-0081 or contact the national FFA Alumni office at 703-360-3901. Don't forget to mark your calendar for Wednesday, 
November 9. 1994. and be a part of the excitement in Kansas City at the National FFA Alumni Benefit Auction. 

FFA Alumni Supply Items (Spring '94) 

A. Alumni Road Sign 
FFA Alumni emblem is placed on a 21" x 
30" durable, high impact polystyrene sign. 
•Item ARS ea$20.00 

Letter Decals - Dura-Cal letters 1-1/2" in 
height, adhesive backing, guaranteed for at 
least two years outdoors, sheet with 60 
characters. 
•Item D-4 ea$2.75 

B. Alumni Flag 
FFA Alumni flag (3' x 5') is 100% nylon 
for indoor or light outdoor use. Flag is 
blue with emblem in gold. 
•Item ALF-3 ea $57.00 

C. FF A Alumni Manual 
This 40-page manual tells how to organ­
ize, suggests activities for affiliates, and 
contains guidelines/applications for 
national contests and programs and history 
of FF A Alumni. 
•Item ALM 
lOormore 

ea$3.50 
ea$2.50 

D. Cap 
Off-white cap with blue bill and special 
Alumni patch on front One size fits all. 
•Item ACAP-1 ea$8.50 
10 or more ea $8.00 

E. Stationery & Envelopes 
Note: These items should be ordered 
directly from the Alumni office. Station­
ery can be personalized but envelopes 
come with emblem only. Available in 
both one- and two-color emblem. 
Stationery per 1000 (one-color) $75.00 
Stationery per 1000 (two-color) $100.00 
Envelopes per 500 $20.00 

F. Alumni Business Cards 
Gold and blue Alumni emblem with name 
and address. Quantity 300. 
•Item BUSC·ALU $40.00 

G. Corduroy Jacket 
Royal blue corduroy jacket, 85% cotton, 
15% polyester with mandarin collar, knit 
cuffs and wristband. Snap front. Raglan 
sleeves. Alumni patch. Sizes S ML XL. 

Add $2.00 for XXL. Name in gold 
embroidery at no extra cost. Please state 
name. 
•Item 355-AL ea$47.00 

H. Blazer Emblem 
Attractive Swiss embroidered (3" x 4") 
blazer emblem in three colors on a blue 
felt background. 
•Item Crest No. 4 ea $3.40 

I. Badge 
Identification at banquets. meetings, 
conventions, and other activities. Sturdy 
2" celluloid badge. 
•Item ACB-1 ea$.50 
10 or more ea $.39 

J. Decals 
Emblem decal ( 4" x 5-1/4 ") in three 
dimensional color with mylar finish. 
Weatherproof with peel-off backing. 
Will adhere to most any surface. 
•Item AD·l ea$J.25 
IO or more ea $1.00 



K. Alumni T-Shirts 
T-shirt in 100% cotton with "Alumni 
FF A" front and back neon imprint (back 
~ide pictured). Sizes SM L XL. Avail­
able in XXL for an additional $2.00. 
•Item 364-T California blue ea $9.75 
•Item 364·8 Black ea $9.75 
Size XXL ea $11.75 

L. Alumni Ash T-Shirt 
Ash T-shirt in 50/50 poly/cotton with 
Alumni logo in blue and red. Sizes S M L. 
Available in XXL for an additional $2.00. 
•Item 362 ea$8.00 
Size XXL ea$10.00 

M. Alumni Plaques 
Most any type of plaque can be adapted 
for special occasions. Please look through 
the plaque section of the FF A Catalog for 
plaques. Standard FFA Alumni plaque is 
cherry finish (7" x 9") with screened 
Alumni emblem and engraving plate. 
•Item PAL-1 ea$27.00 
Etched engraving per character $.15 

Screen-etched Alumni emblem plate 
(3 3/4" x 5") for use with other plaques. 
•Item 6004-R ea$11.50 

N. Alumni Polo Shirt 
White polo shirt with Alumni screen 
imprint in blue and red. Sizes S M L XL. 
•Item 360 ea$17.95 

0. Alumni Ash Sweatshirt 
Ash sweatshirt in 50/50 poly/cotton with 
Alumni logo in blue and red. Sizes S M L 
XL. Available in XXL for an additional 
$3.00. 
•Item 363 
Size XXL 

ea$17.00 
ea$20.00 

P. Alumni Poster 
Alumni emblem (old emblem) in full color 
printed on 70# (23" x 35") enamel paper. 
•Item AAA-1 ea$8.00 

Q. Alumni Tie 
Exclusive design for FFA Alumni. Dark 
blue with gold lettering 
•Item AL-T ea$10.00 

R. Official Membership Pin 
Gold pin with satin blue background can 
be worn on the lapel or as a tie tac. 
•Item ALP· IT Member Pin ea $13.50 
10 or more ea $11.50 

S. Oxford Jacket 
Navy-blue jacket comes with either an 
oxford kasha lining or a quilted polyester 
lining for added warmth, FFA Alumni 
patch, stretch nylon knit cuffs. waistband 
and stand-up collar. Sizes: XS S M L XL. 
Additional $4.00 for XXL. 
•Item AWB-4 ea$38.00 
Size XXL ea $42.00 
•Item AWB-5 (quilted lining) ea $43.00 
Size XXL ea$47.00 
PersonalizaJion in gold thread: First, last 
name and middle initial, if desired add $4.50. 
First name or nickname only or three initials 
add $3.50. 

T. Tie Bar & Cuff Links 
(Limited number available, orders will be on 

first come basis.) 
Gold tie bar with official Alumni emblem. 
•Item ATB-1 ea$5.75 (Sale price) 
Gold cuff links with Alumni emblem. 
•Item ACL-1 ea$5.75 (Sale price) 

For information or phone orders, 
call 703-780-5600. 

Other itemssuch as cap paJches 
(emblem) are available. 

·---------------------------------------, 
I FFAAlumni Supply Order 
I 
I SEND TO: FFA Alumni Supply, P.O. Box 15058, Alexandria, VA 22309. Include check, money order or credit card information. 

PRICES INCLUDE HANDLING CHARGE PRICES LISTED ARE IN EFFECT UNTIL September l, 1994. 

I ship To: I ~~~~~~~~-~~~-~~~~~~~~~~~~~~~~~---

I Address ----~~------~-~--~C~it~y---~-------=S~tao=.:te;__ __ =Z=ipc.-. ____ _ 

Phone __ ~--------

Item# Qty. Size Description Lettering Desired (Type or Print) Price Each Total 

! 

I Credit Card Information: Subtotal 
_VISA __ MasterCard 

I 
I 

..ardNo.: __________ _ State Tax (VA members only) ----

I Expiration Date: ___ _ Signature (ordered by): -------------- TOTALENCLOSED ----

L---------------------------------------~ 



FFA and DODGE TRUCK 
The Hardest Working Team in America 

DODGCE 
-;-;=JUCK 

~ 
Dodge Truck and the Chrysler Corporation are marching forward into the "90's" with tremendous optimism about our country, its 
youth and where it is heading economically. The new RAM pickup truck has finally entered the marketplace and is enjoying tremen­
dous recognition and providing the utility in a light-duty never before experienced by the knowledgeable user. In fact, Dodge Truck, 
in recognition of the importance of the agribusiness community is offering through participating Farm Bureau's is some 46 states an 
exclusive offer on the new RAM pickup. In participating state Farm Bureaus, a Bonus Certificate on the new RAM in the amount of 
$500.00 is available. It is the only incentive offered on this new truck. 

Dodge Truck received tremendous attention at the National FFA Career Show in Kansas City. We gave everyone there an opportunity 
to test drive this new RAM and as we've challenged in the past. "make the judgement for themselves." So heavy were the crowds 
around the Dodge Truck displays at the Career Show, at times the Fire Marshall asked for crowd disbursement to keep the isles clear! 
That tells you of the interest in Dodge Truck products from our youth. 

The other reason for Dodge Truck enthusiasm toward the future is the continued appeal and strength of the Dakota pickup in the very 
popular Club Cab configuration with forward-facing bench seat and the Sport models. Both models are powered by powerful 
MAGNUM ENGINES. We also have incentives on our full-size vans and wagons. 

H you are appreciative of Dodge Truck's sponsorship of the FFA Alumni Association's Newsletter, let us know by sending a letter or 
note to: Mr. A. C. Liebler 

Vice President, Marketing and Communications 
Chrysler Corporation 
12000 Chrysler Drive 
Highland Park, Ml 48288 

Dodge Truck salutes the FFA Alumni of America and invites you to your local Dodge Truck dealer to test our job-rated Dodge Truck 
offerings that will fulfill your needs. 

"FFAA1&i,....i-
S•pp#Ur11 '1f Api<utt.,..,/ Ed•wlli.ote" 
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1994 Dakota 4x4 Super SLT Club Cab 
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FF A Alumni Calendar 
for May, June and July 

June l - Outstanding Achievement Award Applic. Due 
National Council Nominations (Southern & 
Eastern) 

July I State Resolutions and Constitutional Amend­
ments for National Consideration Due 

July 25-30 - FFA State Presidents' Conference 

t 




